about one in six homes have them. By
the end of 1997, it is expected that this
will go up to 20%, or that one in five
homes will be secured. While this per-
centage is increasing, the pie is still way
too small! The market penetration is
nowhere near what it should be...which
of course is 100%.

In order to reach this lofty goal, the
public must learn about us as an indus-
try. Most importantly, they must feel
good about us in order to increase that
element of trust. We must create posi-
tive awareness of the alarm industry,
and that means public relations. An
active community relations program
would not only promote public aware-
ness of your company, but foster under-
standing and awareness of fire and
crime problems within your community,
as well as what solutions your associa-
tion has to offer. Make it a point to
spread the word about news media sto-
ries regarding alarm equipment saving
lives. Other examples of good commu-
nity programs include Holiday Toy pro-
grams, visits to children’s hospitals, Big
Brother sports programs, or anything
that is in the right spirit.

As an alarm industry professional, you
can reposition your company to meet
the demands of the constantly changing
market, and together with both national
and local associations, you can become
a force within to help raise public
awareness of the security industry as a
whole. The end result could definitely
mean a more thriving and profitable
alarm industry.

Donna Soloway is director, Security
Industry Relations, NAPCO Security
Systems Inc.

CANASA Meets
With Bell

Looking for a minimum 3-year fixed
price contract term to protect against
unanticipated price increases from non-
regulated service, members of
CANASA planned to meet with Bell
Canada officials to address the issues
associated with Bell’s roll-out of
derived channel services in Ontario and
Quebec. In addition, the issues of the
name to be used to describe the service,
and how the different manufacturers’
receivers will be handled, will also be
addressed.
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| Securing the Tower

Providing security for the world's tallest
freestanding structure has its own distinctive
challenges. The (N-Tower's security force
uses state-of-the-art technology and
attention to detail to keep the surprises

to a minimum

Victim-hrecipitqtcd
Suicide

fi recent study of police shootings shows

that up to half of them could very well be

a result of someone wanting to commit

suicide — and getting their local police

officer to unwittingly help

Richard Parent SR '

The Future of the
l Alarm Industry

ADI's Ken Hall fields a raft of questions
about where the alarm industry is — and
should be going .
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